All students are given a target grade to meet expected progress. These target
grades are based on their KS2 performance as reported on by their Primary
schools.

Success is in students’ hands; everyone has the potential to fulfil their personal
targets. Students are encouraged to aim high and not to settle for less than the
best, to listen to and act on the advice they are given and start thinking about
their futures beyond year 11.
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There are 5 overarching concepts within business studies. All
of your learning will link to one or more of these concepts.

Business Environment
Exploring the internal and
external Business
Environment that
enterprises operate in.
Determining the effect
these factors will have on
different business
contexts.

Financial Management
Understanding, creating
and interpreting a range
of financial documents
and tools that
enterprises use to plan,
monitor and assess
business performance in
order to make decisions
on how to improve
performance over time.
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